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Editor’s Notes:

I hope everyone’s year is off to a great start.
2019 marks our fifth anniversary as a region.

I mentioned in the October 2018 newsletter that
I had sold my 1965 Impala and was looking to
buy a 1960’s Buick.  I asked if membership
wanted to fire me as editor for this.  The only
reply I received was one email from a member
assuring me I should stay.

The 1960’s Buick I bought is a 1962 Buick
Skylark convertible.  It’s very nice, and I think
I’ll have a lot of fun with it.  As I said in October,
I still have an affinity for Chevrolet history, and
my daily driver is a Chevrolet.  I bought the
Skylark from a man who owns a Camaro and a
Chevelle.  I’m trying to recruit him into AACA.

There’s a new region webmaster email address:
spaceagewebmaster@gmail.com  Continued
thanks to Bill Pritchett for serving as the region’s
webmaster and newsletter proofreader.

The new year means another model year reaches
25 years old and becomes eligible for AACA
judging.  It’s difficult to predict which 1994

Chevrolet models will be considered collectible,
but here’s my attempt.  I think 1994’s biggest
collectible is the Impala SS.  It was a four-door
sedan based on the Caprice.  The Impala SS was
powered by a 260 horsepower version of the
Corvette LT-1 engine.  The car featured police-
package suspension, big tires with five-spoke
alloy wheels, four-wheel disc brakes, bucket
seats and a console, and Impala emblems.  I
remember the huge crowds around the Impala
SS at the 1994 New York Auto Show.  These
cars arrived in groups at local car shows within
a few years of their introduction.

The other main 1994 collectible Chevrolets are
the Camaro and Corvette.  Camaro offered a
convertible in 1994 in standard and Z28 trim.
Camaro’s standard engine was a 160 horsepower
V6.  200 and 275 horsepower V8s were optional,
so 1994 Camaros are peppy cars.  Corvette
received some equipment upgrades for 1994, but
no styling updates.  The 448 ZR-1 coupes that
Chevrolet sold that year are very collectible.
The ZR-1 was the highest performance Corvette,
powered by a 385 horsepower 350 cubic-inch
V8.

Other potential 1994 collector cars are the
Lumina Z34 coupe, the Cavalier convertible and
the Beretta Z26.  We should encourage owners
of these cars to join AACA.

In honor of 1969 being such a momentous year
(first moon landing, Woodstock and the Miracle
Mets),  I thought it would be fun to look back at
1969 Chevrolets.  Instead of one article featuring
the whole line-up, I’ll focus on one series in each
newsletter.  We’ll reminisce about the 1969
model year for this whole year.  This month
we’ll start with the full-size cars.  I hope you like
this idea.

Russell Heim
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INTRODUCING CELEBRITY
BY RUSSELL HEIM

Introduced to the public on January 14, 1982,
Chevrolet’s new Celebrity was a  front-wheel
drive, mid-size family sedan on the Citation
platform.  It had the same wheelbase as Citation
but was a foot longer.  It was designed to
combine “small-car economy with big car ride,
comfort and style.”  The Chevrolet general
manager claimed that Celebrity buyers wouldn’t
“sacrifice comfort, space and prestige for the
sake of economy.”

The advertising slogan for Celebrity was “The
Bright New Shape of Chevrolet.”  The sales
brochure focused on this theme, “It’s the shape
of aerodynamics.  Celebrity cuts lean and low
through the wind.  It’s the shape of state-of-the-
art technology…”

Celebrity was roughly the same size inside as
the current rear-wheel drive Malibu, but it
weighed 500 pounds less and was a foot shorter
in length.  Malibu would be discontinued in
favor of Celebrity after 1983.

At the introduction, Celebrity was available as
a two or four-door sedan.  It was considered a
five-passenger car.  Three trim levels, base, CS
and CL were available.

Celebrity had a wedge-shape exterior design,
with a low nose and high rear deck.  The shape
resulted from extensive wind-tunnel testing.
Celebrity had an aero drag co-efficient of 0.38,
the lowest at the time for a mass-produced
General Motors sedan.

Standard Celebrity power train was a fuel-
injected 90 horsepower 151 cubic-inch four-
cylinder engine with a three-speed automatic
transaxle.  A 112 horsepower 173 cubic inch V6

engine was optional.  A 260 cubic-inch diesel
V6 was listed as an option but wasn’t available
at Celebrity’s introduction.

Along with the four-cylinder engine, standard
Celebrity equipment included power brakes,
power rack and pinion steering, push-button AM
radio, maintenance-free battery, front stabilizer
bar, chrome bumpers, black side window frames,
bright drip and body-side moldings, front seat
center armrest, side window defoggers,
day/night mirror, locking glove compartment
and full wheel covers.

Optional equipment included air conditioning,
rocker panel and wheel opening moldings,
electric rear window defogger, cruise control,
tinted glass, Comfortilt steering wheel, six-way
power driver’s seat, power windows, power door
locks, gauge package with trip odometer, digital
clock, intermittent wipers, driver’s side remote
mirror, dual sport mirrors, AM/FM radio,
AM/FM stereo with 8-track or cassette player,
dual rear speakers, exterior pin-stripes, door-
edge guards, bumper guards, bucket seats with
front console, two-tone paint, vinyl top, split
bench seat and color-keyed floor mats.

Nine solid color and two two-tone exteriors were
available. Seven vinyl top colors were listed in
the sales brochure. Interiors were either cloth or
vinyl and were available in six colors.  Bench
front seats were standard.
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Chevrolet sold 92,330 Celebrities during the car’s shortened 1982 model year.  Prices started at
$8,313 for a four-cylinder coupe.    They introduced a station wagon to the Celebrity line in 1984
(see page seven for photos and a story about a 1988 Celebrity wagon).  Celebrity became a big
seller in the mid-‘80s, selling over 400,000 units in 1986.  Sales slowed in 1988 and they dropped
the coupe from the line-up for 1989.  The sedan was discontinued at the end of the 1989 model
year.  Celebrity’s last appearance in Chevrolet’s line-up was in 1990 when they sold 29,205
Celebrity wagons.  The Celebrity replaced the Malibu and was then replaced by the Lumina.
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1988 CHEVROLET CELEBRITY WAGON

Region Vice President John Mahoney owns this 1988 Celebrity station
wagon.  John’s father-in-law purchased the car new from Luyster Motors in
Glen Cove, Long Island.  The dealer sticker is still visible on the tailgate.
The car was seriously damaged in an accident, but John’s father-in-law had
it repaired and put back on the road.

The wagon features the 2.8 liter fuel injected V6 engine, automatic overdrive
transmission, heavy duty suspension and air conditioning.  The car sat in the
garage for  10 years before John became its caretaker.  John brought the car
back to life and now uses it to run errands.  He says it runs great.  It’s a low
mileage car, with 46,000 miles currently on the odometer.
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1969 FULL-SIZE CHEVROLETS
BY RUSSELL HEIM

New styling was a big selling point this year.  Chevrolet’s 1969 sales brochure described the new
cars as having: “Elegant new sculptured metal styling.”  The new fenders featured bulges around
the wheel wells, which had a sharper arch than previous models.  The brochure described the rear
bumper as “full wrap-around” with recessed rectangular taillights.  The new one-piece front
bumper looped around the grille.  Impala and Caprice Custom Coupes had an upright roof line
with a concave rear window.  An new option for these coupes was an electric rear window defogger.

Some other new features for 1969 were: “Computer refined” suspension, head restraints on the
front seats, a two-inch wider rear view mirror and side impact beams in the doors.

Vent windows or “ventipanes” no longer appeared on full-size Chevrolets.  They were replaced
by Astro Ventilation.  The sales brochure copy sounded proud of this development.  “This is
Chevrolet’s answer to the wind tunnel effect.  Even with the windows up, gentle breezes are wafted
into the car through vent ports at either side of the instrument panel and out again through pressure
check valves in the body.  By the way, it’s amazing how much easier it makes conversation.  Who
needs ventipanes?”
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They moved the ignition switch from the instrument panel to the steering column.  This was
part of the new anti-theft lock system.  The sales brochure stated, “You lock the ignition and
both steering column and transmission selector levers are locked.”  There was also a buzzer that
sounded if a driver opened the door with the key still in the ignition.  The sales brochure also
touted the new anti-interference ignition system.  “New spark plugs and ignition wires minimize
radio signal interference.”

Aside from the usual comfort and convenience options such as air conditioning and stereos,
buyers could choose some interesting new options in 1969.  One was headlight washers.  “Push
a button and a jet spray of washer solvent dissolves road dirt, salt and film,” claimed the sales
brochure.  Another new option was liquid tire chain.  The sales brochure description: “Activate
a control on the instrument panel and a traction-increasing fluid is sprayed on the rear tires to
provide greatly improved traction on ice.”

SS 427 equipment was available for Impala convertible, Sport and Custom coupes.  It included
the 427 cubic-inch V8, 15 inch wheels, red-stripe tires, special suspension, black accented grille
and SS emblems on the grille, deck lid and front fenders.

As usual, full-size buyers had a wide choice of power trains to choose from.  Chevrolet offered
seven different engines and five transmissions.  See the chart on the next page for details.
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Station wagons had a “boarding step” built into the rear bumper to make ingress and egress to the
rear compartment easier.  Chevrolet wagons received their own nameplates this year.  The station
wagon names were Kingswood Estate (Caprice), Kingswood (Impala), Townsman (Bel Air) and
Brookwood (Biscayne).  All wagons, except Brookwood, were available as either six or
nine-passenger models.  Chevrolet marketed their wagons as a separate line from the rest of the
passenger cars in 1969.

The 1969 models were 1 inch longer than the 1968 cars.  Wheelbase remained at 119 inches.
Overall length was now 215.9 inches and the cars were 79.8 inches wide.  Stations wagons were
216.7 inches long and had 93.3 cubic feet of cargo space.

1969 full-size car sales figures (rounded to nearest 100, includes station wagons):
Biscayne: 68,700
Bel Air: 156,700
Impala: 777,000
Caprice: 166,900

List prices before options started at $2,645 for a six-cylinder Biscayne two-door sedan.  The
nine-passenger Kingswood Estate wagon had the highest list price at $3,678.
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The Space Age Star is the official publication of the Space Age Chevrolet region of the Antique
Automobile Club of America.  This is a non-geographic region dedicated to the enjoyment,
restoration and history of 1955 and later AACA eligible Chevrolet cars and trucks.  We publish
the newsletter six times a year.

Region Officers:

President: Russell Heim

Vice President: John Mahoney, Jr.

Secretary: Ana Heim

Webmaster and Proofreader: Bill Pritchett

Please send all articles and photos to the editor at spaceagechevy@gmail.com

Our Web Address is: http://spaceage.aaca.com


